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Facebook Promotional Posts

The First Post - i

Southport Eats is coming soon!! g A brand-new, local foed ordering app to provide you with
exclusive offers & discounts from takeaways you won't find on any other app... We ensure
takeaway owners keep more of the profits they truly deserve, and pass on these great savings to
our customers! §§

. . . . S | Ib & gi lik d h all thi South Eats!
Aim to give a general overview of your new business and the et Rl

services you will be providing. Stress your USP of being a local
company that aims to save customers and takeaways money,
all whilst supporting the local community.

Continue to stress exactly what makes
you different from the national brands @ somoni

22 August - @

Southport Eats is coming soon!! g8 A brand-new, local food ordering app to provide you with
exclusive offers & discounts from takeaways you won't find on any other app... We ensure
takeaway owners keep more of the profits they truly deserve, and pass on these great savings to

The majority of people are blissfully unaware that Just Eat snastomcel
) N . N Support local businesses 8 give our page a like to stay up to date with all things Southport Eats!
will be charging upwards of 14% just for allowing takeaways S@A®0 ! #supportiocal

to be on their platform and this isn't something they like to
shout about. Facebook is a great way to make people aware of
how much takeaways are losing through Just Eat and similar
platforms. Use posts like the one below to highlight

that your business aims to work hand in hand with takeaways
in the area, charging them much less commission and
reinvesting into the local area.




Use Facebook to access potential new @ Southport Eate
takeaway partners 20n-@

% Calling all Formby residents! &

Southport Eats is adding some brand-new, tasty local favourites to the

To find potential new takeaway partners, start by publishing a post directly aimed at ever-growing app this week... Keep your eyes peeled for some
exclusive offers and discounts coming soon! & & @

-
EFES Turkish BBQ
will naturally pique their interest and leave them wanting to find out more. Include M... See more

selling points such as the fact that you offer zero up-front set up fees, your commission w
rates are more than half that of Just Eat and the potential for local advertisement of ' ‘

local businesses. These will all be very lucrative to local business owners and should

small business owners. Tell them what your service entails and offer some figures which

encourage them to get in touch.

@ Southport Eats
New takeaway announcements 24 November a 11154 @

Simple Cafe is open now on the Southport Eats app €& ¢ Check them
out online today! http://onelink.to/southporteats

It's very important that each takeaway that signs with you is announced in an
independent post on Facebook. This gets new customers excited about the upcoming
launch, especially if they see one of their local favourites on board! This is also a
great way of gaining new takeaway partners. Owners seeing competitors joining
with a new brand which promises to save them money and increase their orders will
naturally want to be involves as well.
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Run a giveaway or two

Southport Eats s
1.6K like this - Food delivery service

It's very important that each takeaway that signs with you is announced in an
26 Sep - @ - T WIN A £25 TAKEAWAY VOUCHER! T3 To celebrate over 15 local

independent post on Facebook. This gets new customers excited about the upcoming businesses joining the Southport Eats app for our launch, we're giving ane lucky A

R s . . 1 . winner the chance to win a £25 takeaway from any one of our fantastic - A
launch, especially if they see one of their local favourites on board! It is also a great takeaways @ @@ v Nabeels Treats £ Lings On Kings ¥ Marco ... i
way of gaining new takeaway partners. Owners seeing competitors joining with .
a new brand which promises to save them money and increase their orders will O0w 71 309 comments

naturally want to be involved as well.
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The launch date
Aim to announce your launch date between 7-14 days prior to going live (please note @ Southport Eats
all launch dates must be confirmed with your point of contact prior to publishing). 2o septemter ©

Putting time and effort into building hype about your upcoming launch date will

5 5F LAUNCH DATE CONFIRMED - 7 DAYS TO GO! o o
Southport Eats will be launching in just 7 days time on TUESDAY 6th OCTOBER E& The brand-new,

make a big difference between a soft launch and a hard launch. At this point' you locally based online food ordering app which supports our town and local businesses... @

need to focus on appealing to customers rather than takeaways. Highlight that you

) Cheaper foed and exclusive takeaways for our customers
{J Regular competitions to win free food and food vouchers

Wi" be saving THEM money as We" as reinvesting in Iocal Sports teams Charities etc. @ Locally based to ensure money stays in our economy and contributed towards our community

Post regularly with a countdown on how many days left to launch.

() ‘fair-trade’ based policies, so takeaways receive what they truly deserve and are not ripped off
More info coming socon! se
n_ N TN A T ASSEERER . - eI W

Create A OnelLink URL

Onelink is a tool that allows you to use a URL that will take your customers directly to your app stores no matter which device they are on. If they are
using desktop/web, they will be directed to your website. This is a great tool to use as a call to actions on your social media posts and is essential for

switching to the install app button on Facebook on the day you launch.

1. Go to https://www.onelink.to and sign in with a google account
Copy your apps URLS from the web version of Google Play & Apple
play and put them into the correct fields. ( You can get these directly
from google play and apple store websites online)

3. Click the pencil button and put your custom URL in EG. http://
onelink.to/barrow-eats

4. You will now be able to use this custom URL in your posts, adverts
and call to action buttons

Update all social media pictures to ‘order online today’. These will be
provided in the ‘media pack’ following confirmation of your launch
date.

Update all your social media bios to say that the app is available
to download now:

“Order the food you love from your favourite local takeaways all in one
place. The local way to takeaway for Morecambe & surrounding areas.
Download the App & Order Online Today!”

Update Facebook page with ‘Order Food or Use App’ button. It is
good to rotate between these two buttons for both general use
and adverts

Use your Onelink URL as your buttons URL to ensure everyone
who clicks it goes to the correct place



‘Now live’ post

Create a launch post, again highlighting all the benefits of using your app instead
of other competitors. Use ‘OnelLink’ (see separate guide on how to set up) to allow
customers to download the new app at the click of a button.

Advertise all your discounts

Post your discounts regularly, (once a day during the week, twice a day on the
weekend) advertising the various offers and discounts customers will receive when
using your app. Note that exclusive takeaways are one of the most effective methods
for pushing app downloads. Since they are not available on any other platform,
people are forced to download and order through your app instead.

Run some food giveaways

Running a giveaway is a great way to get people to engage with your posts and allows
you to easily advertise all the takeaways available on your app. It will generate
shares and comments, create a buzz and encourage interaction.

Southport Eats e
6 October - @
s & SOUTHPORT EATS IS NOW LIVE & s

That's right... The locally based, online food ordering site/app that you've all been waiting for is
available now « » We're so excited here at Southport Eats HQ to start saving you all some money
on some great local takeaway food.. # & & # And there's only one way to check out our great
range of discounts and savings and that's by downloading the app today!

Download for iOS & Android by tapping the link below gJ
4 http://onelinkto/southporteats 4

& Over 20 takeaways and even more to be added very soon
& Cheaper food and exclusive takeaways for our customers
& Regular competitions to win free food and foed vouchers
@ Locally based to ensure money stays in our economy and contributed towards our community
& fair-trade’ based policies, so takeaways receive what they truly deserve and are not npped off

hur bio cornorationg lika luct Fat

Southport Eats
6 October - @
Crder from Pomodoro tonight on the brand-new Southport Eats app and get 10% OFF ALL

ORDERS 4 &

https://www.southporteats.co.uk/.../ckesekpi8ofncd77.../menu

That's 10% cheaper than Just Eat and you'll be supporting local businesses @@ #supportiocal

Southport Eats .
8 October - @

To celebrate the launch of Southport Eats we are running 5 FULL consecutive days of food
giveaways...OH YES!

Tonight you have the chance to win any choice of Pomodoro's biggest whopping 16" pizzas!! &
and we'll even throw in some chips and a couple of drinks for good measure g g o

To Enter:

Drop us a like uw
Share this post §§
Tag at least one friend

MNEW RULES - v Enter as many times as you like by tagging as many friends as you like..The
more times you enter, the better the chance of winning! But only one friend can be tagged in
each comment.



Post regularly on your social media stories

Posting on your social media stories is another avenue for getting your posts seen by
even more people. While there is much more flexibility with stories than posts and you
can certainly post more, you don’t want to post too many that people get bored and

just swipe past. Try and make stories engaging and interesting. Promote interactions

with polls and quizzes.

Key points

Each time a user ‘likes’ any one of the posts on your page, you can then invite them
to like your main Faceboook page. Clicking the ‘invite’ button will send them an
invitation stating, ‘Southport Eats invited you to like their page’. This is a good way to
build up your following at no additional cost. Some key points to take away include:
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Use images/ videos on every post.

Use High Engagement posts to fill In the gaps (see guide for that).

Aim to post 1-2 times a day once launched.

Keep stories updated regularly.

Always double check spelling and grammar prior to posting to ensure a
professional

approach.

Copying the URL from the top of a menu on the web will give a user a direct link
to go and view that menu
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Q Sheila Hughes
Q Jane Greenwood
q Lianne Clegg
% Keithy Doyle
Q Tracy Anne
& Sarah Cox

¢ Victoria Ritchie

@HEALTHLOUNCEBL

25% OFF

DMLY ON BLACKPOOL EATS
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& Add Friend

& Add Friend

& Add Friend

& Add Friend

& Add Friend

o Add Friend



Contact Us If You
Have Any Questions



